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RENFREWSHIRE COUNCIL

CHIEF EXECUTIVES

JOB OUTLINE

	SERVICE: 
  
	Chief Executives
	SECTION:
	Marketing

	POST TITLE:
	Senior Marketing Officer
	POST ID:
	TBC

	GRADE:
	GR10
	LOCATION:
	Renfrewshire House

	REPORTING TO:
	 Marketing Manager



				
	    PRINCIPAL ROLE:

	As Senior Marketing Officer, you will be a marketing specialist operating as part of a full-service marketing and communications service. Working with the council’s leadership, you will promote the aims and achievements of the council to residents, partners, and stakeholders and position Renfrewshire as a great place to live, work and visit. You will be responsible for contributing at a senior level to the strategic marketing of Renfrewshire Council and to the management of the council’s brand portfolio.



Key tasks for which the postholder may be responsible:

Brand and reputation management

Play a senior role in managing a high profile, well-respected understanding of Renfrewshire Council and the services the council provides.
Role model the council values, brand, and tone of voice, actively contributing to the management of the Renfrewshire Council Brand, adhering to brand guidelines through all marketing and campaign activity. 
Actively contribute to the ongoing development of Renfrewshire’s destination website and digital channels.
Consistently promote council services and initiatives to residents and businesses and position Renfrewshire as a great place to live, work and visit.
Strategic planning and decision-making
Work with the marketing manager to develop the Council’s marketing and communications strategy with clear marketing objectives linked to the Council’s strategic plans. 
Work collaboratively with the Marketing Manager and colleagues across the marketing and communications service (corporate communications, internal communications, events, and digital experience), to contribute to major projects to support and enhance service delivery and the delivery of the Council Plan and underpinning strategies.
· Work with senior service managers and partners to identify and apply cost effective means of delivering service improvements and objectives by providing marketing advice and through the implementation of marketing strategy.
Advise on the analysis and interpretation of data, identify trends and solutions, present results and make recommendations to achieve marketing objectives, providing solutions for the resolution of issues and effective decision making. 
Work proactively to find and create marketing opportunities to engage resident and consumer audiences successfully, with the ability to also deliver effective reactive messaging and content and support crisis communication activity.
Contribute to the successful delivery of the Council’s Event Strategy by implementing event marketing campaigns to encourage event attendance and by positioning Renfrewshire as a great place to visit. 
Contribute to contingency planning through the delivery of public service marketing campaigns.
Contribute to the delivery of Renfrewshire Council’s Digital Experience Strategy.

Deliver successful marketing campaigns
· Project manage marketing campaigns from start to finish, liaising with clients and colleagues across multiple departments across the council and tracking campaign budgets to ensure successful delivery.
· Lead and contribute the Discovery session at initial client briefing to embed user-centred-design and to ensure audience and service needs are fully understood at the outset of the marketing process.
· Lead the commissioning/creation of brilliant content for a wide range of marketing and publicity material that is targeted and tested with the audience it is designed to reach when appropriate. This may include photography, video , out-of-home advertising, radio, web, news articles, blog posts, digital adverts, social media or editorial for printed materials.
· Develop creative briefs for colleagues in design and when relevant, external suppliers to deliver campaigns, ensuring all work is on-brand.
· Activate a mix of marketing channels including council ‘owned’ channels (web, social media, digital marketing etc.), and ‘paid for’ channels (social media, print, advertising, exhibitions, out of home, radio etc.), coordinating activity with service colleagues to ensure effective scheduling.
· Plan, develop and implement digital advertising which may include social media ads, always-on activity, third-party sites and ‘owned’ channels.
· Brief and coordinate media buyers to develop paid-for campaign tactics which contribute to successful campaign delivery, on time and on budget. 
· Assisting in the development and maintenance of up-to-date and effective website content for campaigns, ensuring compliance with the Council’s overall strategic context and the principles of our Digital Experience Programme.
· Maintain and develop the campaign tactical planner and other service scheduling planners.

Managing resources 
· Plan and manage the workload of direct report/s and manage relationships with external providers including media and creative agencies 
· Manage small campaign budgets and advise services on planning and setting marketing budgets to achieve objectives, always ensuring best value for the council. 
· Contribute to the effective management of the marketing service budget by keeping records up-to- date, raising POs, liaising with business support and suppliers, and assisting in reconciling budgets at the end of the financial year.

Data, insights and reporting
· Commission primary research and use secondary research and audience insight to develop consumer and behaviour change campaigns that relate to a wide range of objectives.
· Monitor campaign effectiveness through analytics, digital metrics and make any necessary adjustments to ensure delivery of campaign KPIs.
· Analyse campaign results and evaluate effectiveness, providing detailed and robust evaluation reports to inform future marketing planning and service delivery. 


Build and maintains effective relationships
Represent the service and Council at national agency and partner meetings contributing to the planning and implementation of partner marketing activities.
Work proactively with national and local partners, citizens and others to maximise the effectiveness of joint marketing activities and to ensure that Renfrewshire benefits from an excellent and joined up marketing approach.
Effective management of procurement processes and suppliers to ensure best value for the council.
When appropriate, commission and manage external agencies or third parties to deliver campaigns which may include design, media buyers, digital marketing, research and online influencers. 
Undertake procurement exercises including Quick Quotes, European Tenders and ensuring procurement frameworks are utilised.

8. Share knowledge, creativity and expertise 
Keep up-to-date on developments and trends in the sector through continued professional development. 
Contribute to The Thread and any other relevant internal resources to share the latest marketing news, trends and techniques, and successful case studies. 
Ensure all campaigns are GDPR compliant.

Accessibility and inclusivity
Champion accessibility standards and design solutions that are inclusive.
Be aware of emerging local and national policy and how this applies to the design and delivery of marketing strategy and campaigns, ensuing a person-centred approach.
Champion user-centred design and content design principles through service delivery.

Contribute positively to the Chief Executive's Service 
· Contribute to the delivery of service objectives within the Council Plan and the Chief Executive Service Improvement Plan and assist in reporting service performance information and progress updates when necessary.
· Positively and proactively contribute to the operation of an effective and efficient service ensuring the work of the team is of the highest standard.
· Demonstrate political awareness and foster positive working relationships with colleagues and elected members.
· Provide information in a timely manner for any FOI requests.
· Adhere to the Council’s commitment to Health and Safety, Manage Absence, Equal Opportunities and compliance with all other relevant policies.
· Undertake other duties as directed by the Marketing Manager or Head of Service.  

This description is indicative of the nature and level of responsibilities associated with this job. It is not exhaustive, and the job holder will be required to undertake other duties and responsibilities commensurate with the grade.  
		
